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Chuck Nester, Josh Nester, Ranbir Mohan  

2015 AAHOA Annual   

Conference & Tradeshow  
Apri l  22 -24 ,  2015  

Brown Nester Hospitality Services (BNHS) had another  pro-

ductive year at the 2015 AAHOA Convention and Trade Show 

in Long Beach, California.  We enjoyed catching up with  long 

time friends and associates, as well as making new contacts and 

seeing so many new faces.    

Smith Travel Research 

U.S. Q1 2015 Results 

 

¶ Occupancy was up 3.1% to 61.1% 

¶ ADR rose 4.7% to US$117.09 

¶ Revenue per available room increased 8.0% to US$71.56 

Hotel Rooms Location Price 

(Inc. 

Debt) 

Price/

Room 

Buyer Seller Date Takeaway 

Ace Hotel 

Downtown 

and The 

Theatre at 

Ace Hotel 

182 Los Angeles, 

CA 

$103 

million 

$566,000 Chesapeake 

Lodging 

Trust 

Ace 

Hotel 

Group 

4/30/15 Re-opened 1/14 

following a nearly 

2-year renovation 

of its 1920's era 

building. 

Carousel Inn 

& Suites 

131 Anaheim, CA $32 

million 

$244,275 Walt 

Disney 

Company 

Good 

Hope 

Int'l 

4/29/15 Hotel is directly 

across the street 

from Disney's 2 

theme parks. 

Renaissance 

Hotel 

225 Ft .Lauderdale,

FL 

$48.1 

million 

$213,778 Noble 

Investment 

Group 

RFL 

MTGL8 

4/29/15 RFL acquired the 

hotel for $40 

million in 2012. 

7-hotel 

portfolio & 

Suites 

N/A  Various $39 

million 

 

$184,834 

Hotel Dev. 

Partners  

Moody 

National  

4/14/15 Portfolio is 

comprised of 

Marriott-branded 

select-service 

hotels. 
   Reference:  Hotel News Now 

Reference:  Hotel News  Now 

SBA 504 20 -Year Rate  4.84%  
Unlike SBA 7(a) financing, the 504 program does NOT  

have a maximum loan amount. 
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HOTEL INDUSTRY 

TERMS TO KNOW:  

DCR - debt coverage ratio/

DSCR - debt service 

coverage ratio – the ratio 

of net operating income to 

annual debt payments; 

obviously, lenders want 

the property cash flow to 

be higher than the debt 

payments; generally 

lenders require DCR/

DSCR to be 1.2 or higher; 

= NOI ÷ debt payment.f  

Apple 

Watch 

Technology:  Apple Watch could transform  

how hotels deliver 
The hotel industry is embracing the possibilities that the new Apple Watch has to 

offer. Starwood has announced a wrist-specific app that will present details of your 

stay upon arrival, work as a room door key, and let you contact your hotel with spe-

cific requests, as long as you're staying at one of the select Aloft, Element and W ho-

tels that are early adopters of Apple Watch-compatible technology.  Members of the 

Marriott Rewards program who have purchased the Apple Watch will be able to  ac-

cess Marriott’s mobile app for check-in and check-out, automatic receipt of room 

ready alerts, booking and review of  reservations and detailed directions to the hotel.  

Other travel companies are embracing what the Apple Watch can do for hotel guests, 

too. Booking.com, Orbitz, Expedia, Hotels.com, Hotwire, and Priceline have all re-

leased apps for the Apple Watch.  

Reference:  Hotel Management Magazine  

Photo: 

Rancho 

Valencia 

Resort & 

Spa in  

California   

Ranked  

Best U.S. 

Hotel 

U.S.  News & World Report 's  f i f th annual   

2015:  Best  U.S .  Hotels  (Top 10)  
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1)  Rancho Valencia  Resort  & Spa,  Cal ifornia  

2)  The Lodge a t  Sea Island,  Georgia  

3)  The Inn at  Palmetto Bluff ,  a  Montage Resor t ,  South Carolina  

4)  The All i son Inn & Spa,  Oregon  

5)  Four Seasons Hotel ,  Wash ington  

6)  The Langham, I l l inois  

7)  The Grand Del Mar,  Cal ifornia  

8)  The Canyon Sui tes at  the Phoenic ian,  Ar izona  

9)  Four Seasons Hotel ,  Chicago  

10)  The Jefferson,  Washington,  D.C.  

INN-TOUCH IS  A PUBLICATION OF BROWN NESTER HOSPITALITY 

2014 was a busy one for the IRS in the capitalization arena, and the regulations that were passed 

will require much vigilance during the 2015 tax year and beyond.  Final guidance was issued in 

many areas, in particular the rules regarding losses resulting from "partial dispositions" of 

property.  IRS regulations generally affect all taxpayers that acquire, produce or improve 

tangible property but especially impact lodging facilities, as these require continual upgrades, 

remodeling, and refreshes. 

Overall, 2015, will be a challenging year for the hospitality industry.  Hopefully, we will see 

comprehensive tax reform and tax incentives become permanent. 

A Matter  of  Tax…  

NEW CAPITALIZATION RULES                                    Reference: Lodging Magazine 

http://www.starwoodmediacentre.com/eame/spg/news/2015/04/24/starwood-preferred-guest-app-for-apple-watch-unlocks-new-level-of-access-for-members?locale=en_GB


Confidential Offerings... 
§ Development Site, 19 Acres adjacent to St. Louis Airport    

§ Nevada,  30 + Acres in PRIME Location on Las Vegas Strip 

§ New York City, 4 Hotels with International Flags  

§ California, National Flag, Rooms/Suites, N. San Francisco Bay  
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U.S. Hotels Achieve Fourth Consecutive Year  

of Unit-Level Double-Digit Gains  

in Profit Despite Initial Signs of Expense Growth 

What's For Sale? 

Hotel & Motel Opportunities 

§ Americas Best Value Inn, Anderson, Indiana, 126 Rooms                                        $1,950,000   

§ Americas Best Value Inn, Las Cruces, New Mexico, 70 Rooms     $1,350,000 

§ Americas Best Value Inn, Macomb, Illinois, 47 Rooms      $875,000 

§ Americas Best Value Inn, Walker, Minnesota, 40 Rooms      $1,500,000 

§ Best Western Plus, York, Nebraska, 128 Rooms       $7,800,000 

§ Care Free Inn, Martinsburg, West Virginia, 117 Rooms      $2,700,000 

§ Vagabond Inn, Fresno, California, 121 Rooms       $3,400,000 

§ Quality Inn, Brookville, Pennsylvania, 68 Rooms       $2,400,000 

§ Red Roof Inn, Indianapolis, Indiana, 108 Rooms    SOLD   $2,825,000 

§ Ramada Ltd, Anaheim, California, 92 Rooms    SOLD   $5,200,000 

§ Super 8, Fort Collins, Colorado, 71 Rooms     SOLD   $2,650,000 

§ Motel 6, Lincoln, Nebraska, 97 Rooms     SOLD   $950,000 

§ Comfort Inn, Greenville, South Carolina, 117 Rooms   SOLD   $2,475,000 

Contact us 

directly to 

learn more 

about these 

Confidential 

Listings at 

(805) 496-

9797. 

PERFORMANCE BEYOND EXPECTATIONS  

Principals of BNHS are proud to have over six decades of combined experience exclusively representing buyers and sellers in the hotel industry. 

 

Results from the 2015 edition of Trends® in the Hotel Industry, an annual report 

recently released by PKF Hospitality Research (PKF-HR), a CBRE Company, reveal 

that U.S. hotels (on a unit-level same-store sales basis) achieved a 12.3 percent increase in net operating income 

(NOI) during 2014. This marks the fourth consecutive year  of profit growth in excess of 10 percent, a trend that 

is forecast to continue through 2016. This six-year period (2011-2016) of continuous double-digit gains on the bottom 

line will be the longest such streak for the nation's hotels since PKF began tracking the 

industry in 1937. 
Reference:  PKF Consulting  

brought to you by hotelinteractive.com 



The principals of Brown Nester Hospitality Services (BNHS) have been providing Brokerage Services 

to the Lodging Industry for more than six decades.  BNHS specializes in exclusively representing buy-

ers and sellers of hotel properties in all segments, across all brands, from coast to coast.   We have 

extensive investor relationships and a large pool of qualified buyers, with access to over 4.5 million 

commercial real estate properties in the USA, so that our clients always have the most current and rel-

evant information on today's real estate market.  Our marketing team provides a Comprehensive Mar-

keting Program to expose your property to millions of targeted and qualified prospective buyers.  

When you make the decision to sell your asset – you need a team of professionals that will carry you 

through the transaction and get you the highest market price in the shortest amount of time. 

Chuck Nester is President of BNHS and is well-recognized throughout the industry as a leader and 

charismatic speaker.  He holds over 34 years of brokerage, investment and ownership experience, and 

a long list of outstanding accolades. Just to name a few:  HBI "Salesman of the Year," four-time 

"Broker of the Year," four-time "Largest Dollar Volume" recipient, and nine-time recipient of the 

"Top Broker of the Year" award.   Chuck has served as a speaker, moderator, and panelist at many 

industry conferences including AAHOA, ALIS, Best Western International, Lodging Summit, and 

many others.  For more information about Brown Nester Hospitality Services, please contact Chuck 

directly. 

Brown Nester Hospitality Services 

2393 Townsgate Road, Suite 100 

Westlake Village, CA  91361 

Phone: (805) 496-9797 

Fax: (805) 435-7442 

Website:  www.BrownNester.com 

Brown Nester Hospitality Services 

The Most Trusted Name in Hotel Brokerage 

Do you know what your  

hotel/motel is worth?   

Call us today for your 

FREE  

Opinion of Value! 

(805)496-9797 
 

Performance Beyond Expectations  

Office:  (805)496-9797  •  Fax:  (805)435-7442  •  Email: cnester@brownnester.com  

Chuck Nester 

President, CHB, CHA 

Chuck Nester, 

President, CHB, 

CHA of BNHS 

says, “For Buyers, 

it is so much more 

than filling out a 

contract.  For 

Sellers, it takes 

continuous work, 

marketing and 

prompt follow-up.” 


